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Enhanced Technology Acceptance Model (TAM?2)
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51N 3 Enhanced Technology Acceptance Model (TAM2) by Venkatesh and Davis in 2000.

U

P}

N : Perceived usefulness, perceived ease of use, and user acceptance of information technology".

MIS Quarterly, 13, 319 -340.
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Perceived usefulness (PU)
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Subjective norm Behavior Intention 0.19 0.01
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Figure Updated Information Systems Success Model DeLone& McLean in 2003
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T-value

Chi-Square=4.78, df=4, P-value=0.31032, BRMSER=0.041



Estimates

Chi-Square=4.78, df=4, P-value=0.31032, RMSER=0.041
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